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Communication has become a major aspect of fashion industries worldwide. In all sectors,
from ready-to-wear to luxury, brands are using complex mechanisms and strategies aimed at
engaging and federating a customer with an endless choice of products, services, and limitless
access to them. The knowledge and inter-connectivity of these communication mechanisms is
a major stake for brands.

In the fast-paced and ever-changing environment of Fashion Communication & Media, the
students of this major will acquire strong basis and learn how to master the tools, channels,

and procedures used by the most successful and innovative brands.
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Through his formation, the student will understand how communications are organized and
used in Fashion. From mass-market to luxury, he will gain insights of the motivators and
behaviours of consumers, and develop specific and relevant ways to communicate and gather
messages to them. The student will get familiar with the different roles at every stage of the
Fashion Communication & Media chain. He will ultimately be able to identify, conceive and
implement new communication strategies based on his own observation and understanding of
the latest trends; developing the mandatory autonomy and interpersonal skills (team

management) needed in this field of expertise.
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At the end of his formation, the student will be able to adapt to the communication needs of
any Fashion brand. He will acquire a solid knowledge of the key actors of the sectors, from
the most classical brand to the most innovative, and learn how, from one side of the spectrum
to the other, they conceive and use communications.

Throughout the 3 years program, the student will use marketing tools aimed at giving him the
keys to conceive and elaborate complex strategies, and technical knowledge of the tools used
in Fashion Communications to implement these strategies: graphic design, video editing,
photography, web-design, programming, ...

This transversality of his skills, from strategical to operational, will offer him the highest

efficiency to integrate a demanding and high-profile professional environment.

Zi %881 Methodology Ability

ARURFR BN CLT PR J7 T B 9% 2 AR I R BRI B 70 DABRAR ERIE U Je ) 45tk ) ¢
HACERERI BRI E I R0 738 FREE X X e AT B 204

W RRE RO A, S A BT SRR R I E B MBI R R BIRIE &
H ORI Tr 1A o I URFE A2 SR B T AR R DGR, AR 3225 A T AR BB Sk i) Sk 1

2
Courses given are subject to the timetable in each semester. The institute reserves the right of
modification. SEFRIFERLLCHAFEIRIENME, B A& SR



FRFR, 0 GRS, AR JTE . SART . WG R it
AE L AR, IR R

The methodology of the formation will rely on two main pillars: the theoretical lectures of the
most emblematic and innovative case studies of the field, and the completion of numerous
applied projects inspired by those lectures.

The transversal nature of the project will give the student the possibility to understand and
master every step of Communication & Media project management, and will allow him to
explore personal fields of interest fitting his affinities and skills. The outcome of this
pedagogical approach based on the interests of the student is to get him to acquire key
knowledge in the specific positions he will pursue a career in, for example: media planning,
public relations, advertising, photography, artistic direction, web or graphic design, branding,

communications and strategy management, ...
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The student will have to complete all mandatory courses to succeed in this formation. The
wide range of topics seen throughout the program, progressively taught and supervised, will
give him the best preparation to face and succeed in the multiple tasks and responsibilities he
will assume after his graduation.
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7. HEMER Curriculum System
WRIE Course |RFEEZ Course Type N /B Teaching Contents/Objectives R sl
Evaluation Mode Evaluated by
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English I-VI ST jﬁuj@@ﬁéﬁ’ jﬁﬁfiﬁ%%iﬁqj - . o WK% BT
T Foundation English courses are given by both Chinese and foreign teachers aiming at Mid-term exam Instructor
cultivating students’ speaking ability, comprehension, and communication| Individual Projects
skills, especially in business environment. Final-term exam
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Computer BEAlUR The purpose of this course is to promote student’s ability of dealing with AR U
THHEBLCL Foundation information and enable them to know basis and application of computer and Mid-term exam Instructor

internet. Students are required to grasp basic operation of Windows system, tq
make and deal with documents , forms, and PPTs with Microsoft Office
Teaching items are set according to working position’s requirement of

automatic office to train students to handle office affairs and ability of report

with computer.

Individual Projects

Final-term exam
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Luxury Principles
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The course will be based on the principles carried by the Luxury segment:
What is Luxury? How did luxury evolved throughout history? What does the
Luxury customer expect and how brands provide it? What is contemporary
Luxury? How historical brands adapt to modernity? Which are the cultural
codes of Luxury and how brands use them?

Students will deepen their knowledge on Luxury brands and learn the criteria

defining a luxury product and a luxury brand.

LL STy
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IR K
Mid-term exam
Individual or Group

Projects

Final-term exam

i
Instructor
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Photography . Students are required to know basic theory and techniques of photography Individual Projects #om
., Foundation for Core .
1337 c through this course. Basic knowledge and methods of making use of light, Final-term exam Instructor
ourse
exposure, finding a view, and composition of picture are introduced, which
could help students to comprehend the function of photography in design and
communication so as to let them regard photography as a channel of visual
communication.
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Art Appreciation ) The history of both China and Western art is taught in this course, mainly I
T Foundation for Core Mid-term exam
SARTIH focusing on appreciating and analyzing classical art works and main art trends Instructor

Course

and schools. Students are supposed to understand and grasp the knowledge
including the connotation of art, the function and effect of art, the
classification of art and art language, the contents and forms of art, the styleg

and schools of art. It is expected to widen students’ artistic horizon and

improve the ability of students’ art appreciation.

Individual or Group
Projects

Final-term exam
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Graphic Foundation
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The target of this course is to impose students with basic theories of graphig
foundation by teaching how to use popular graphic software like PS , Al so

that students can maturely treat pictures that they have collected and can create

various effect they want.

AN N BT H
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Individual or Group
Projects

Final-term exam

i
Instructor
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Luxury Brand
Image
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The course will be based on Brands’ History, Brands’ Values and Brands
Image: How do brands differentiate themselves from competitors? How do
they use their personal history and heritage? Which of these aspects define
their Values & DNA? How History & Heritage interacts with product
innovation and Brand Image? To which extend do trends influence brands?
How do they manage their Image in a globalized environment and through
cultural differences?

Students will learn how Luxury brands use their History & Heritage to settle
their position in the market and how they manage these assets to influence the

consumer.
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Mid-term exam
Individual or Group
Projects

Final-term exam
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Website Planning Lol FE AR TR SRR B SR AR AR, A S ER Nl . AT R T
H i |
and Design Foundation for Core |Students are able to comprehend basic knowledge of website planning, and AREE i
e ol b s ) ) ) o ) Mid-term exam Instructor
W3 S Kl 5 st Course study construction of PC website and mobile website in this course.
Individual Projects
Final-term exam
i ORI AR, BRREA . BRI, SRR i BRI ER A N
Tl AR
Cinematography In this course, the fundamental knowledge of cinematography is learnt, AR %4k 2T
Foundation for Core
w14 Students are required to operate cinematographic equipment and to do camera Individual Projects Instructor
Course
shooting Final-term exam
IR, KA AR ALK 3 2 #1874 BRI O LT AR
SRR SRR — LG M ) BT BA P S SR LL STy
R BEA TR A AT, IEH FEOR I AT WA R T 2K, LR AT T2 A N BT AT H
International Ll AR AlR [ 2 AT 32 A 4 o AR R
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Fashion Foundation for Core  |A global perspective of fashion will be analyzed through the four main fashion Mid-term exam Instruc
nstructor
EEN ] Course capitals: Paris, London, New York, and Milan and their influence of fashion Individual or Group

and society. This course covers an in depth analysis on influential designers,

historical trends in fashion, the different levels within the fashion industry and

how they function in today.

Projects

Final-term exam
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Website UI Design Lol FEA R
This course is designed to teach students the process of website construction AR 3t Zm
WXk 7 ¥ 5 L% Foundation for Core L
o and rules of design. Students are able to comprehend the application of CMS Individual Projects Instructor
T Course
system and standard layout of website, and grasp front-end design of CSS3, Final-term exam
HTMLS.
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Video Editing and . X L X
Bl Bl TR B, weEBRESHEH. WA
Program Making ivi i Hom
) ) Foundation for Core |This course is designed to teach nonlinear editing software centered on Individual Projects
PRAR G 5 5775 H ] Final-term exam Instructor
" Course Premiere. Students are required to understand fundamental operation and
procedures of editing video, and learn to use graphic language.
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Exhibition Planning _ Students are required to command basic rules of exhibition planning, and AR U
s Foundation for Core
=EFK comprehend those basic conceptions, characters, contents, principles of Mid-term exam Instructor

Course

exhibition planning, marketing and management, and learn to plan exhibition|

innovatively by making use of available resources according to market

environment though learning this class.

Individual Projects

Final-term exam
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. . l
Design Foundation for Core |This course is designed to study smart mobilephone, wearable equipments and Individual Projects
L Final-term exam Instructor
P A Bkt Course UI design and interactive design of PC software.
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! 1
Tk, JREAR VI SO BRI R AP R AR IS, AR
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ol Bl TR AR
WA i« |
VI Design Foundation for Core Rl Mid-term exam Hom
e — s Students can be aware of the importance of VI(Visual Identity) to the image of Instructor
i RN BT Course Individual or Group
enterprise, and be able to command fundamental process and methods of
Projects
design, and design logo, font, brand plate on the basis of learning design
Final-term exam
theories and principles of beauty in form
‘ ) o . MWN (2
i ¥ 21BL AVID N FE R AL Ve g AR BT, 1 AR AT T BRR R S R ‘
_ . ol Bt iR . AR
Video Packaging . ERIS Lz Individual Projects A
Foundation for Core
Design This course focuses on learning of AVID so as to help students command Final-term exam Instructor
Course
A e Wi making special effects, subtitles, soundtracks of video editing.
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Make up and Style Individual or Group i
Foundation for Core |This course aims at cultivating students’ ability of making up to adapt to Projects
I i i A Final-t Instructor
Course different occasions, which emphasizes on the practicability and applicability Ihal-term exam
based on the demand and trends of market.
AR E AP TR E R SRR R BRI, ARG A EE LS
P& N Sp'E NE i 3'E NERIGE NELADE = M N7 VAt st
Y T
ERE, BRI a LI 1/3, 1k R 370 7 SRR I 25
. , o | | N
. . Tl F AR This course is designed to teach students the variety and techniques of copy
Business Writing ' L1 2y )
Aoz Foundation for Core  |writing in commercial activities, including: office copywriting, business
GESES Mid-term exam Instructor

Course

copywriting, strategy copywriting, communication copywriting, etiquette
copywriting , contract writing. This course mainly concentrates on application

—oriented copywriting with theory learning less than one third so that students

may obtain sufficient practices.

Individual Projects

Final-term exam
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Conflict and Crisis
Management
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Course
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Enterprises may encounter a variety of crisis in modern business environment
such as policy crisis, organization crisis , crisis of leader, strategy crisis, capital
crisis, management crisis, human resource crisis, finance crisis, brand crisis
credibility crisis, public and customer crisis, service crisis, media crisis
politics crisis, social and natural crisis, internationalization crisis etc. Through
learning this course, students are supposed to conclude lessons from crisis and
command basic processing methods, various applicable crisis management

plan and the way to handle inner crisis, and build up look-ahead crisis

management system.

Wi
A NAEAE
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Mid-term exam
Individual Projects

Final-term exam

Hom
Instructor
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Market Research
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Foundation for Core

Course
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Through learning this course, students are required to comprehend basic issues
of market research, and command design of market research questionnaire and
plan , various methods of market research, market prediction to make a
prediction and apply it into practical issues; and to develop the ability of

writing market research analysis and prediction report.

Wk
N4
AR I
Mid-term exam
Individual Projects

Final-term exam

o

Instructor
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Visual

Merchandising
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Trough studying this course, students can comprehend the origins, definition,
usage, principles, the relations with other departments of a company, design
tools which students apply into practice, different procedure between visual
analysis and visual strategy, different design according to different level and
scope of different brick and mortar of visual merchandising. On that basis

students can analyze visual merchandising of stores and offer solutions to

them.
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Individual Projects
Planning Project of

Graduate Show

o

Instructor
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Chinese and JeJital, JF HATHE 5Lk 3h .
o : . : . . MWN (2
Western Pinpointing the evolution of global journalism and communication , social ‘
o R RIALS o : . : IR Fom
Communication motivation, profession background , inherent logic, and development tendency,
Core Course Mid-term exam Instructor
History this course develops compressive, systematic, profound and detailed research
Individual Projects
rh M HE S so as to predict the developmental direction of journalism and communication
Final-term exam
and seize the current condition of communication.
L PR IR . SR M S SR S, SRR T R R R U S B AR
QUPEILEE . SRS I T RN BTV 505, R MSLI R S Rt 1 2 PN
Fashion Journalism AKHETT o IR
e L RIALS ivi ' Fom
TR 55 Through studying theories, cases, and excising, this course enables students In§1V1dual Projects
Core Course o . . ) . Final-term exam Instructor
1k command rules of fashion journalism and writing, and general skills of fashion
journalism, thus students may possess fundamental ability of selecting for
writing.
A AAE
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Fashion Editing g P .
. This course aims at teaching students fashion editing through studying editing Individual Projects
i ) 2 2 2 Core Course Final-term exam Instructor

strategy and columns of mainstream fashion magazines.
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Media Planning g e
NN This course is designed to learning media planning and creative program Individual or Group
ARG B A1) B SR K Core Course ) . . ) Instructor
through analyzing various classical fashion events. Projects
Final-term exam
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International HAR 4,
) bR This course is based on the fundamental knowledge of marketing, including: 2
Marketing Mid-term exam
] Core Course what marketing is , main fields of marketing, main tools for marketing Instructor
5| N &=

personnel and how to use them, the difference between marketing and strategic
marketing, the importance of marketing for a brand , how to plan and
implement marketing strategies.
Students will learn foundation of marketing strategies based on theories and

practices so that they are able to distinguish different marketing strategies and

conceive and execute marketing planning.

Individual or Group
Projects

Final-term exam
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Adpvertising
[
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Core Course
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This course is based on theories of advertising, including: what advertising is

FHER AR KEMPATZ RIE
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the target of adverting, how to classify, channels of advertising and how to usg
them , how to scheme publicity and develop budget , how to evaluate the effect
of an advertisement, new media of digital era and how to use them.
Students will learn the key factors of conceiving, developing and
implementing multi-channels advertising through learning theory of this

course and practicing. Thus they are able to analyze advertising strategies of

mainstream brands, and utilizing marketing strategy in publicity.
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Branding Strategy
vt L SR

Ll IR R
Foundation for Core

Course

ZPRFEEE T i S A SRS LS AT - A2 R E AT AEE s
B B I T RE AT 4 2 el b R — > e, ST AR IR 2 AR A
i AR R 7 AR S BT 2 YA T O AE B A SR AT 2 A e b B
WA FH AN, LRI VA L ?

T [T DA IR A S BRI URAR A 2 2 B R AN X ) T i b — A
g CHTIERIAT B0 77 AT R 1 SR B b i

This course is based on the conceptions and implementation of branding
strategy, including: what branding is, the role of branding in marketing, how to
design a brand and build up brand identity, how to extract ideas from
synectics, how to realize market research in branding, conceptions, tools and
methods of branding.

Students will learn how to develop and distinguish a brand (new or existed
through learning theories of this course and practicing so that they can build up

and manage brand.
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Visual Creativity PR i
o At Visual beauty, creativity and impact are main characters of luxury products Individual or Grou
Pt Bl Core Course Y ty P P P Instructor
This course is designed to cultivate students’ ability of appreciation and Projects
sensitivity of fashion. Students are required to learn to express emotion and Final-term exam
describe artistic conception with flat tools like images through practice making
mood boards.
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Fashion Show Ll i % 5 FHHY HU
. Through studying history and current condition of fashion show in this course,
I 1 AT 2 Core Course s v v Instructor

students can plan and organize a fashion show on the basis of practice and

combining those knowledge about fashion show.

Organizing Graduate Show
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New Media Data A N ER H BAI5H
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Analysis & * i - At WIARFE R

.. i This course focuses on the essence, core and channels of communication, o Fom
Application Individual or Group
. Core Course receiver and effect of new media. Through comparing with traditional media . Instructor
N HAET S £ comparing Projects
and practicing, students can understand the procedure of operation, position .
W FH Final-term exam
configuration and rules of running of new media and command different
methods of communication and efficiency of new media.
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Creative
Ll R This course is designed to improve students’ ability of English creative A R 2 ifi
Copywriting
N Core Course copywriting in commercial environment. Students will study rules of editing, Mid-term exam Instructor
SR REE

wording skills, and modification techniques through analyzing and researching
on various fashion publications such as websites, essays, newspapers, words

and titles of different ads. Thus, students can make use of different types of

media and platforms and form their own styles.

Individual Projects

Final-term exam
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Public Relations LR A R 2 ifi
o Though learning this course, students will comprehensively understand and
NIKRYF Core Course Mid-term exam Instructor
command foundation, theories, cases and practical techniques of public
Individual Projects
relations, thus gradually growing the ability of solving affairs in practice with
Final-term exam
those knowledge have been learnt.
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Media Strategy LlkiR From a linear perspective of branding, combining with practical cases, students #m
AR SR Core Course can scheme comprehensive and profound media strategy, thus mastering media  Individual or Group Instructor
strategies. Projects
Final-term exam
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Thesis Ll W Hh
o o Students shall compose thesis based on relative subject research and
Bkt GRSO Core Course Thesis Defense Instructor
knowledge of this major. The total number of words of the thesis shall be more
than 8000. Students aren’t qualified to graduate until pass the thesis defense.
‘ R SR IH 25 i =4 e iR N
Practice SE #m
v This part is designed to comprehensively practice those contents students have
B ST Practice Instructor
learnt in three-year study though practical projects.
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